Listing of the Claims: 
This listing of claims will replace all prior versions, and listings, of claims in the 
application: 

1 . (Currently Amended) A method for managing a marketing campaign, 
comprising: 

providing a data mining engine capable of being trained with training data; and 
capable thereafter of performing inferences relative to the training data and on 
additional data; 

providing a user database containing observed characteristics of each one of a 
set of users, the characteristics comprising at least one of: (a) at least one of the user's 
attributes, (b) at least one of the user's preferences; 

training the data mining engine with a set of training data comprising the user 
database by clustering the user database into different segments of users distinguished 
by different states of one or more characteristics; 

inputting to the data mining engine a predetermined set of characteristics 
including a predetermined set of user attributes likely to pertain to a product to which 
the marketing campaign is directed and, in response thereto, obtaining from the data 
mining engine a subset of the users in the database having the highest correlation to 
the characteristic by determining which of the segments found during clustering of the 
user database has the highest statistical correlation to the predetermined set of 
characteristics; 

determining in the data mining engine a set of prevalent attributes of the subset 
of users; 

defining a target database of users and determining in the data mining engine a 
target subset of users in the target database statistically correlated to the set of 
prevalent attributes; 
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conducting a presently conducted marketing campaign cycle directed at tlie 
target subset of users; 

observing responses of the target subset of users to the presently conducted 
marketing campaign cycle; 

forming a focused group of the target subset of users whose observed response 
was a particular type of response; 

determining, in the data mining engine, a group of prevalent characteristics of 
the focused group of users; and 

defining a database to be mined and determining, in the data mining engine, a 
new set of users in the database to be mined whose characteristics are statistically 
correlated with the group of prevalent characteristics. 

2-5, (Canceled) 

6. (Previously presented) The method of Claim 1 wherein the target database 
comprises the user database with which the data mining engine has been trained. 

7. (Previously presented) The method of Claim 1 wherein the target database 
comprises an additional database not included in the user database, the additional data 
base defining characteristics of a set of new users. 

8-9. (Canceled) 

10. (Previously Presented) The method of Claim 1 wherein the database to be 
mined comprises the user database with which the data mining engine was trained. 

1 1 . (Previously Presented) The method of Claim 1 wherein the database to be 
mined comprises the target data base of users. 

1 2. (Previously presented) The method of Claim 1 wherein the database to be 
mined comprises a new database not included in either the user data base nor in the 
target user database. 

1 3. (Previously presented) The method of Claim 1 further comprising: 

directing a subsequent marketing campaign cycle to the new set of users. 
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14. (Canceled) 

1 5. (Previously presented) The method of Claim 1 wherein the user preference 
corresponds to a prior purchase of a product which is a subject of the marketing 
campaign. 

1 6. (Original) The method of Claim 1 further comprising: 

determining, in the data mining engine, a complete set of statistically prevalent 
user attributes of the subset of users; 

for any member of the subset of users having certain attributes which are 
undetermined in the user data base, filling in the certain undetermined attributes with 
the corresponding ones of the complete set of statistically prevalent user attributes of 
the subset of users. 

1 7. (Previously presented) The method of Claim 1 further comprising: 

for any member of the target subset of users having certain attributes which are 
undetermined, filling in the certain undetermined attributes with the corresponding 
ones of the set of prevalent user attributes of the subset of users, 

18. (Canceled) 

19. (Previously Amended) The method of Claim 1 wherein clustering comprises: 
providing with a visualization tool a tabulation of characteristics of each cluster 

with the probability of each characteristic in the cluster; 

labeling each cluster with a statistically predominant characteristic thereof in 
accordance with the tabulation. 

20. (Previously Presented) The method of claim 1 9 wherein the statistically 
predominant characteristic of each cluster distinguishes the cluster from the other 
clusters. 

21-57. (Canceled) 

58. (Currently Amended) A machine-readable medium having instructions stored 
thereon for execution by a processor to perform a method comprising: 
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providing a data mining engine capable of being trained with training data and 
capable thereafter of performing inferences relative to the training data; and on 
additional data; 

providing a user database defining the observed characteristics of each one of a 
set of users, the characteristics comprising at least one of: (a) at least one of the user's 
attributes, (b) at least one of the user's preferences; 

training the data mining engine with a set of training data comprising the user 
database by clustering the user data base into different segments of user distinguished 
by different states of a characteristic; 

inputting to the data mining engine a predetermined set of characteristics 
including a predetermined set of user attributes likely to pertain to a product to which 
the marketing campaign is directed and, in response thereto, obtaining from the data 
mining engine a subset of the users in the data base having the highest correlation to 
the characteristic by determining which of the segments found during clustering of the 
user database has the highest statistical correlation to the predetermined characteristic; 

determining in the data mining engine a set of prevalent attributes of the subset 
of users; 

defining a target database of users and determining in the data mining engine a 
target subset of users in the target data base statistically correlated to the set of 
prevalent; 

conducting a presently conducted marketing campaign cycle directed at the 
target subset of users; 

observing responses of the target subset of users to the presently conducted 
marketing campaign cycle; 

forming a focused group of the target subset of users whose observed response 
was a particular type of response; 
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determining, in the data mining engine, a group of prevalent characteristics of 
the focused group of users; and 

defining a database to be mined and determining, in the data mining engine, a 
new set of users in the database to be mined whose characteristics are statistically 
correlated with the group of prevalent characteristics. 

59-64. (Canceled) 
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